Shopper Marketing 101: Making Brand
Shopper Ready

Shopper marketing is the discipline of understanding and influencing the
shopper's journey. It is a holistic approach that takes into account all of the
factors that influence a shopper's decision-making process, from the
moment they enter the store to the moment they checkout.

Shopper marketing is different from traditional marketing in that it focuses
on the shopper, not the consumer. Consumers are people who buy
products for their own personal use. Shoppers are people who buy
products for someone else, such as a family member, friend, or colleague.

The shopper marketing landscape has changed dramatically in recent
years. The rise of online shopping, the proliferation of social media, and the
increasing use of mobile devices have all had a major impact on the way
shoppers make decisions.
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As a result, shopper marketers need to be more sophisticated than ever

before. They need to understand the latest trends and technologies, and

they need to be able to develop and execute effective shopper marketing

strategies and tactics.

There are many benefits to shopper marketing, including:

Increased sales: Shopper marketing can help brands increase sales
by understanding and influencing the shopper's journey.

Improved brand loyalty: Shopper marketing can help brands improve
brand loyalty by building relationships with shoppers and providing
them with a positive shopping experience.

Reduced marketing costs: Shopper marketing can help brands reduce
marketing costs by targeting the right shoppers with the right message
at the right time.

Better decision-making: Shopper marketing can help brands make
better decisions by providing them with insights into the shopper's
journey.

The shopper marketing process consists of four main steps:

1.

Identify the shopper: The first step in shopper marketing is to identify
the shopper. This can be done through a variety of research methods,
such as surveys, focus groups, and observation.

Understand the shopper's journey: Once the shopper has been
identified, the next step is to understand their journey. This includes
understanding their needs, wants, and motivations.



3. Develop a shopper marketing strategy: The third step is to develop
a shopper marketing strategy. This strategy should be based on the
insights gained from the previous two steps.

4. Execute the shopper marketing strategy: The final step is to
execute the shopper marketing strategy. This includes developing and
implementing shopper marketing programs and tactics.

There are a variety of shopper marketing strategies and tactics that brands
can use to influence the shopper's journey. Some of the most common
include:

= In-store promotions: In-store promotions are a great way to reach
shoppers at the point of Free Download. These promotions can include
displays, coupons, and sampling.

= Online marketing: Online marketing can be used to reach shoppers
before they even enter the store. These tactics can include search
engine optimization, social media marketing, and email marketing.

= Mobile marketing: Mobile marketing can be used to reach shoppers
on their mobile devices. These tactics can include SMS marketing,
mobile apps, and location-based marketing.

= Experiential marketing: Experiential marketing is a great way to
create a memorable and engaging experience for shoppers. These
events can include product demos, workshops, and cooking classes.

Shopper marketing is a powerful tool that can help brands increase sales,
improve brand loyalty, reduce marketing costs, and make better decisions.
By understanding the shopper's journey and developing and executing



effective shopper marketing strategies and tactics, brands can achieve their
marketing goals.
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